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“GELECEKTEKI TASARRUF
RESMININ EN ONEMLI
OYUNCULARI BIZLER ICIN
GENCLER VE COCUKLARDIR.”

“FOR US, THE MOST IMPORTANT
ACTORS OF THE PICTURE OF :
SAVINGS IN THE FUTURE ARE
CHILDREN AND YOUNG
PEOPLE.”
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PINAR ABAY

ING BANK
GENEL MUDURU / CEO

ING Bank Turkiye olarak, diinya ¢apinda 40'tan ING Bank Turkey is part of the ING Group, which

has over 75 thousand employees and 48 million

i

fazla Ulkede 75 binden fazla galisani ve 48 milyon

musterisi olan ING Grubu'nun bir pargasiyiz. Faali- customers in more than 40 countries around the

— mma

yet gosterdigi tim ulkelerde is modelini strdiri- world. The ING Group bases its business model on
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lebilirlik Gzerine kurgulayan ING Grubu, toplumsal
degisime oncllik ediyor ve genlerinde bulunan ta-
sarruf, Uretim, girisimcilik, yenilikgilik ve yaraticiigin
tim toplum geneline yayilmasi igin gesitli projelere
destek veriyor.

Bu kadar buyuk bir yapinin binyesinde olmak kus-
kusuz yaptigimiz islerde bizlere bir standart olustu-
ruyor ve buyuk bir deger katiyor. Bu mirasi toplum-
sal yatinrm anlayisimizda da sahipleniyoruz. Faaliyet
gosterdigimiz tim Ulkelerde oldugu gibi Turkiye'de
de, kurumsal sorumlulugumuz 6ncelikle yolumuzun

kesistigi tim is ortaklarimiz, musterilerimiz ve cali-

sustainability in all the countries where it is active,
leading social transformation and supporting various
projects to ensure that saving, entrepreneurship, in-
novation, and creativity, all of which are encoded in
its genes, spread throughout society.

Being part of such a big structure doubtless sets for
us a standard in all our endeavors and adds value to
them. We apply this legacy to our understanding of
social investment as well. Our corporate responsibil-
ity, in Turkey just as in all other countries we operate,
is first and foremost to establish stable relationships

based on mutual trust with our business partners,



“TURUNCU DAMLA”
PROGRAMIYLA BUGUNE KADAR
100 OKULDA 191 OGRETMENLE
BIRLIKTE CALISTIK, 8000'DEN
FAZLA COCUGA ULASTIK.

IN OUR “ORANGE DROPS”
PROGRAM WE HAVE WORKED
WITH 191 TEACHERS AT 100
SCHOOLS, REACHING OVER”
8000 CHILDREN.
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sanlarimizla glveni tesis eden kalici iliskiler kurmak.

Bu temel 6nceligimiz sonrasinda ise icinde bulundu-
gumuz topluma karsi sorumlulugunu yerine getiren
bir kurum olma gayretindeyiz.

Turkiye'de gelecegimiz olarak “tasarruf’u tanimladik.
Gelecekteki tasarruf resminin en 6nemli oyunculari
da bizler icin gencler ve cocuklar. Ozellikle de davra-
nis degisikligi yaratacagimiz yaslardaki gocuklarimiz
cok dnemli bizler icin, cinki ancak boyle strduirilebi-
lir bir projeye imza atacagimiza inandik! Bu kapsam-
da, 2012 Temmuz'unda bir hayalle yol ¢ikip 2013'te,
uzerine titredigimiz ve biyuk bir 6zenle ylruttigimiz
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customers, and employees with whom our paths have
intersected. Following this fundamental priority, we do
our best to be a company that meets the responsibili-
ties it has towards the society.

We have defined our priority in Turkey as “savings.”
For us, the most important actors of the picture of
savings in the future are children and young peo-
ple. Children who are young enough to change their
behavioral patterns are especially important to us,
because we believe we can only carry out such a
sustainable project! In July 2012, we set on a jour-

ney following a dream, and in 2013, we kicked off

-

“Turuncu Damla” egitim programimizi baglattik. Bu
uzun soluklu calismada istanbul il Milli Egitim Midiir-

.IUQUmUz basta olmak iizere Kog Universitesi, Bolge-
sel Cevre Merkezi ve PSI Danismanlik'in katkilariyla
okullarla, 6gretmenlerle isbirligi yaparak tasarruf ko-
nusunda cocuklara 8 haftalik bir egitim veriimesini
saglyoruz. Oncelikle Istanbul'da baslattigimiz prog-

, ramimiz, Bankamizin “Turuncu Goéndallileri” yardimiyla
Bursa, Diyarbakir, Gaziantep, Kahramanmaras, Kay-
seri, Kirsehir, Mersin ve Samsun'a kadar ulasti.

Bugline kadar égretmenlerimiz ve ING Bank Turun-
cu Gondllileri araciligiyla, 9 sehirde 100 okula, 191
6gretmene 8.000'den fazla ¢ocuga ulastik. Onlarin
programa bulylk bir heves ve neseyle katldigini,
program bitiminde de tasarrufa yonelik davranis ka-
liplarinda belirgin degisiklikler oldugunu gordik. Kog
Universitesinin degerli ekonomistleri Prof. Dr Sule
Alan ve Dog Dr. Seda Ertag ile gerceklestirdigimiz
etki degerlendirmelerinde “Turuncu Damla” egitimi
almis cocuklarimizin bu egitimi almayan ¢ocuklara
gore tiketimde daha sabirli davrandiklarini, yarin icin
buglnden isteklerini erteleyebildiklerini bilimsel 6l-
cim metotlanyla saptadik. Velilerden gonulden des-
tek aldik. Ogretmenler ve okul yonetimleri de prog-
rama inandi, sahip cikti. Elde ettigimiz sonuglar bize
daha da buylk bir sevk verdi; dnimuzdeki donemde
bu programi daha da gelistirip yayginlastirarak sur-
durmekte kararlyiz. Turkiye igin yapabilecegimiz en
iyi seyin, cocuklarin, bizim ¢ocuklarimizin hayata ha-
zirlanmasina katkida bulunmak oldugunu distintyo-
ruz ve buna gercekten inanarak, tim ING Bank cali-
sanlarinin katkisiyla yapiyoruz.

Tasarruf Bankacilii rolimuzin geregi olarak aslinda
tasarrufu sadece gocuklar boyutunda degil toplumun

“Orange Drops” an educational program we carry out
with great love and care. In this long-term project we
are supported by the Istanbul Provincial Directorate
of National Education, Ko¢ University, the Regional
Environment Center, and PSI Consultancy, collabo-
rating with schools and teachers to teach children for
a period of eight weeks on savings.

We started the program initially in Istanbul, and with
the support of “Orange Volunteers” at the Bank it
has already extended to Bursa, Diyarbakir, Gaziantep,
Kahramanmaras, Kayseri, Kirsehir, Mersin, and Sam-
sun. Through the efforts of ING Bank Orange Vol-
unteers, we have reached more than 8.000 children
in 100 schools located in 9 cities with the help of
191 teachers. The children participated in the pro-
gram with great enthusiasm and joy, and we observed
that by the end of the program their behavioral pat-
terns concerning savings had undergone significant
changes. As a result of the impact assessments we
conducted with Prof. Dr. Sule Alan and Associate
Prof. Dr. Seda Ertac, both valuable economists at Kog
University, we found out using scientific measuring
methods that compared to those who didn't partici-
pated in the “Orange Drops” program, the children
who did demonstrated greater patience in consump-
tion and were able to postpone their current wishes
for future fulfilment. We had the sincere support of
parents. Teachers and school administrations be-
lieved and took part in the program. The results we
obtained spurred us on even more, and we are re-
solved to carry the program further, developing it and
broadening its reach. We are convinced that the best
thing we can do for Turkey is to contribute to prepar-
ing our children for life; we put our hearts in it and
have the full support of all ING Bank employees.
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tim kesimlerinde anlamamiz gerektigine inandik.
Ekim 2011'den bu yana yurittigimiz “Tlrkiye'nin
Tasarruf Egilimleri Arastirmasi”yla kentli nufusun ta-
sarruf aliskanliklarini, degisimleri ve tasarruf etme
olasiliklarini saptadik. Tirkiye'de ciddi bir veri agigini
kapatan, ciddi bir bilimsel veri Ureten bu bagimsiz ¢a-
lismayi ING Bank Ekonomik Arastirmalar Grubumuz-
la beraber, Sabanci Universitesi danismanliginda ve
bagimsiz arastirma sirketinin saha koordinasyonuyla
gerceklestiriyoruz. Her geyrek bazinda paylastigimiz
sonuclar, akademisyenler, gazeteciler ve devlet or-
ganlari nezdinde itibar gosterilen ve kaynak niteliginde
bir calisma haline geldigi icin cok gururluyuz. Cocuk-
larimiz igin gergeklestirdigimiz bir diger projemiz ise,
UNICEF ile birlikte yurittigumuz “Kuglklere Buyik
Destek” programimiz. 2012'den beri her yil 20 Ka-
sim, Birlesmis Milletler (BM) Diinya Cocuk Guni'nde
ING Bank calisanlar “Turuncu Gondillisi” olarak hem
bagis topluyor, hem de cesitli etkinlikler dizenleye-
rek kendi 6zel vakitlerini ayiryorlar. Calisanlarimizin
gonlllu destekleri ile toplanan bagislarla, UNICEF'in
Turkiye'de ylruttigu projelere destek olarak gocukla-
rimizi hayallerine bir adim daha yaklastiryoruz.

Toplumsal yatinmlarimizda, basarli genglerimizin
yolunu agmak, firsat esitligi icin kicuk de olsa bir
adim atmak bir baska hedefimiz oldu. Basari ve ih-
tiyag kriterleri g6z onlnde bulundurularak yapilan
degerlendirmeler sonucunda, Kog Universitesi'nin
‘Anadolu Bursiyerleri” Programi kapsaminda biz de
ING Bank Ailesi olarak, basarili genclerimizin bes yil-
lik Universite dénemi boyunca tim egitim ve yasam
masraflarini stleniyoruz. Universite 6grencilerimize
destek oldugumuz bir diger platform ise, Uluslararasi
Yatinimcilar Dernegi (YASED) tarafindan yarGtilen
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‘ We also believe that as part of our role in savings

banking, we cannot restrict our definition of saving
to children only but have to extend it to society in its
entirety. With the “Survey of Saving Tendencies in
Turkey,” which we have been conducting since Oc-
tober 2011, we track the saving habits of the urban
population, the changes in these habits, and the prob-
ability of saving. We conduct this independent survey,
which produces serious scientific data that is in grave
shortage in Turkey, through our ING Bank Economic
Research Group under the guidance of Sabanci Uni-
versity, together with the field coordination support
of an independent research company. We are very
proud that the quarterly results we make public have
become a respected and reliable source for academ-
ics, journalists, and governmental bodies. Another
one of our projects for children is the “Big Support for
Little Ones” program we conduct jointly with UNICEF.
Since 2012, ING Bank employees work as “Orange
Volunteers” on November 20, United Nations (UN)
World Children’s Day every year, collecting donations
and organizing various events on their personal time.

With these donations collected voluntarily by our em-
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“KOZA Projesi”. Kirsal kesimde Universite egitimleri-
ne devam eden 6grencileri is yasamiyla tanistirmak,
onlara uluslararasi vizyon kazandirmak ve kariyer-
lerini bicimlendirmelerine yardimci olmak amaciyla
verdigimiz destek kapsaminda, ucretli staj olanag:

sagliyoruz.

ING Bank Turkiye olarak “Sorumlu ve Surdurlebilir
Bankacilik” anlayisimizi toplumsal konularda da de-
vam ettirecegiz. Basta cocuklarimiza yonelik egitim-
ler ve finansal okuryazarlik calismalari olmak Uzere
sosyal sorumluluk projelerimiz ve bu projeler icin ya-
rattigimiz kaynakla etkinligimizi artirma istahindayz.

Bu keyifli yolculugumuzda bize destek olan herkese
tesekkir ederim. Yeni umutlarmizi ve projelerimizi
paylasmak dilegiyle.

ployees, we support UNICEF's programs in Turkey

and bring our children one step closer to their dreams.

One of our goals has been to open the way for our
successful youth with our social investments and
take a step, however small it may be, in the direction
of equal opportunity. Following evaluations based on
need and merit criteria, we as the ING Bank family
have been meeting the educational and living ex-
penses of successful students during their five-year
college program, taking part in Ko¢ University's “Ana-
tolian Scholarship” Program.

We give support to college students on another plat-
form as well — the “KOZA Project” by YASED, the
International Investors Association. We provide paid
internships to college students living in less devel-
oped areas in order to introduce them to professional
life, give them an international vision, and help them
shape their careers.

As ING Bank Turkey, we will extend our “Responsible
and Sustainable Banking” approach to social issues,
too. We are eager to increase the effectiveness of
our efforts through our social responsibility projects
such as educational programs for our children and
financial literacy, and through the resources we have

created for these projects.

| would like to thank everyone who has given us their
support on this pleasant journey. We look forward to

sharing our new hopes and projects with you.
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ING Grubu, diinya gapinda Tasarruf Bankasi ola-
rak biliniyor. Bu paralelde, tasarruf odakli finansal
okuryazarlik projeleri ve gonulli egitim programlari
ile tasarruf bilincinin olusmasina yonelik calisma-
lar yuratiyor ve 2005'ten beri UNICEF ile isbirligi
yapiyor. “ING Chances for Children” programi kap-
saminda bugine kadar yaklasik 800 bin ¢ocugun
egitimine ve gelecegine destek verdi; bu amacla 23
milyon Avro’nun Uzerinde kaynak yarattl. Yalnizca
2012'de, calisanlarin ve musterilerin katkisiyla sag-

lanan kaynak 3 milyon Avro'yu buldu.

Throughout the world, the ING Group is known as
the Savings Bank. As such, it carries out financial
literacy projects, voluntary education programs, and
projects aimed at creating an awareness for saving,
collaborating with UNICEF since 2005. The Group
has contributed to the education and the future
of more than 800 thousand as part of the “ING
Chances for Children” program, creating funds in ex-
cess of 23 million Euro for this purpose. The funds
created by employees and customers in 2012 alone

reached 3 million Euro.
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Is yapma bigiminin temelinde ekonomik, cevresel ve

sosyal surdirdlebilirlik yatiyor. Kredi faaliyetlerindeki

Cevresel ve Sosyal Risk (ESR) politikalari, G¢ ana- ‘

baslkta toplaniyor: lhrac Politikalar, Sektér Politi-
kalar ve Proje Finansmani kapsaminda uygulanan
Ekvator ilkeleri. ING Grubu, 2003'ten beri Cevresel
ve Sosyal Risk politikalarini bankacilik alanindaki fa-
aliyetlerinde kuresel gapta uyguluyor. 2006'da Bir-
lesmis Milletler (BM) Kiiresel ilkeler Sézlesmesine
(Global Compact) imza atti; 2007'den beri de faa-
liyetlerini sifir karbon ayak izi ile surdirlyor. ING

Grubu'nun kiresel sorumluluk standartlarina uyumu,

YALNIZCA 2012'DE, CALISANLARIN
VE MUSTERILERIN KATKISIYLA
SAGLANAN KAYNAK
3 MILYON AVRO'YU BULDU.
THE FUNDS CREATED BY EMPLOYEES
AND CUSTOMERS IN 2012 ALONE

REACHED 3 MILLION EURO.

@
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The Group’s business model is based on economic,
environmental, and social sustainability. Its Environ-
mental and Social Risk (ESR) policies in its credit ac-
tivities come under three headings: Export Policies,
Industrial Policies, and the Equator Principles re-
garding project finance. Since 2003, the ING Group
has been implementing its Environmental and Social
Risk policies on a global scale in its banking activi-
ties. The Group signed the UN'’s Global Compact in
2006, and has been pursuing its activities with zero
carbon footprint since 2007. The ING Group’s com-

pliance with global responsibility standards has been

Y |

|
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FTSE4Good ve Dow Jones Sustainability Index gibi

kurumlarca da onaylanmistir.

ING Bank Turkiye olarak biz de ING Grubu’nun kire-
sel politikalarini 2009 yilindan beri Tirkiye'de uygu-
lamaya basladik. Bu politikalar, insan haklari, koruma
altindaki alanlar, biyogesitlilik ve etik uygulamalar agi-
sindan minimum standartlarimizi ortaya koyuyor. Tim
musterilerimizi ESR slizgecinden gegiriyor ve faali-
yetlerinden dogan risklere gore siniflandiriyoruz. Te-
darikcilerimizden, BM Kiiresel ilkeler Sozlesmesi'ne
uymayi taahhut etmelerini istiyoruz. Bu sekilde mus-
terilerimizi de cevresel ve sosyal performanslarini ar-

tirmalari igin tesvik etmis oluyoruz.

Ekonomik verimlilik ve refahin on kosulu olarak,
Tarkiye'de finansal hizmetleri yaygin ve kaliteli bir
bicimde sunmayi ve musterilerimizin finansal gele-
ceklerini yonetmelerine destek oluyoruz. Boylece
herkesin kendi finansal gelecegini glvence altina
almasina yardim etmek icin calisiyoruz. Hem ban-
kanin, hem de musterilerimizin kazandigi bir ortam
yaratmak amaciyla, finansal bilingclenmeyi ve insanla-
rin kendi finansal gelecekleri hakkinda karar verme

becerisini artirmak igin ¢aba gosteriyoruz.

Bu hedefler, bizim uzun vadeli bir yaklasimi benim-
sememizi ve yarinin Turkiyesi icin buginden yatirm
yapmamizi gerekli kiliyor. Biz de faaliyetlerimizi “Str-
durdlebilir ve Sorumlu Bankacilik” yapma paralelinde
sekillendiriyoruz. Tasarruf bankaciliginda lider olma
vizyonuyla hareket ediyoruz; bu vizyonun u¢ temel

sac ayag! bulunuyor:

confirmed by FTSE4Good and Dow Jones Sustain-

ability Index, among others.

As ING Bank Turkey, we have started using the ING
Group’s global policies in Turkey since 2009. These
policies express our minimum standards regard-
ing areas under protection, biodiversity, and ethical
practices. We evaluate all our customers using ESR
criteria and classify them according to the risks that
emerge as a result of their activities. We ask all our
suppliers to comply with the Global Compact of the
UN. In this way, we encourage our customers to im-

prove their environmental and social performance.

As a precondition of productivity and welfare, we
provide high-quality financial services throughout
Turkey and support our customers in managing
their financial future. In order to create a setting
where both the Bank and our customers win, we
make a concerted effort to increase financial savoir-
faire and the capacity of individuals to make their

own decisions regarding their financial future.

These targets require us to adapt a long-term ap-
proach and to make investments today for Turkey in
the future. This is why we shape our activities along
the principles of “Sustainable and Responsible
Banking.” Our vision, which is to become the leader

of savings banking, is based on three pillars:

First, we offer products and services that help our

customers to save.
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ilki, sundugumuz Uriin ve hizmetlerle musterileri-

mizin tasarruf etmesini sagliyoruz. ikincisi, sorumlu
bankacilik anlayisiyla dislk tasarruf sorununa iliskin
“Turkiye'nin Tasarruf Egilimleri Arastirmasi”ni yiri-
tlyoruz. Diger yandan, ING Grubu'nun uluslararasi
arastirmalarina da katiliyoruz. ING Grubu'yla birlikte
calisarak, bu alandaki uluslararasi arastirmalara ka-
tiiyoruz ve karsilastirma olanagi yaratiyoruz ki bu da
énemli bir veri agiginin kapanmasi demek.

Uglincli olaraksa, Tirkiye'de gelecek nesillerde ta-
sarruf bilincinin kiclk yaslardan yerlesmesi igin, ti-
ketimde ve tasarrufta davranis degisikligi yaratmayi
hedefleyen ve modeli itibariyla bir ilk olan “Turuncu

Damla” programimizi baslattik.

Second, we conduct the “Survey of Saving Tenden-
cies in Turkey” in regard to understand better the low
level of savings in Turkey, as part of our responsible
banking approach. In addition, we also participate in
the international researches by the ING Group and
make international comparisons possible, doing our

part in the creation of valuable data.

Third, we have started our “Orange Drops” program,
which involves a novel model for creating behavio-
ral changes in consumption and saving by inculcat-
ing saving habits in children, the members of future

generations.

TASARRUF HIKAYEMIZ

URUNLERIMIZ ~ ARASTIRMALARIMIZ ~ KSS PROGRAMIMIZ

Turuncu Hesap Ailesi Turkiye'nin Tasarruf Turuncu Damla

The Orange Account Egilimleri Arastirmasi Orange Drops
Family The Survey of Saving
—— Tendencies in Turkey

ING Giinlik Hesap -

ING Daily Account Uluslararasi Arastirmalar
International Surveys

-

Kiictiklere Biiyiik Destek
Big Support for Little Ones
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Tarkiye'nin kentsel nifusunun tasarruf aliskanlik-
larini, degisimlerini ve tasarruf yapma olasiliklarini
saptamak amaciyla Ekim 2011'den bu yana kendi
alaninda tek ve bagimsiz olan “Turkiye'nin Tasarruf
Egilimleri Arastirmasi’ni Sabanci Universitesi danis-
manliginda yurutlyoruz. Arastirmanin sonugclarini her
ceyrekte dlzenli olarak internet adresimizde paylasi-

yoruz. (www.tasarrufegilimleri.com)

Tirkiye, tasarruf orani bakimindan dinyada ne yazik
ki alt siralarda yer aliyor. Ote yandan, yiiksek oran-
I strdUrdlebilir blyime icin i¢ tasarruf oranlarinin
artmasi gerektigini biliyoruz. Tasarruf artisini tesvik
etmek icin gesitli ekonomik tedbirler tartisiliyor, bazi
uygulamalar devreye sokulmaya calisiliyor. Bu si-
recte tasarruflarla ilgili veri ihtiyaci da artiyor. Tlrki-
ye lIstatistik Kurumu'nun (TUIK) ézellikle son yillarda
ekonomik konularla ilgili istatistik tretiminde ciddi
gelismeler sagladigi acik. Benzer sekilde Tirkiye
Cumhuriyet Merkez Bankasi (TCMB) ve Bankacilik
Diizenleme ve Denetleme Kurulu (BDDK) tarafin-
dan yayimlanan, bankacilik sistemi igindeki tasar-
ruflara iliskin veriler dnemli bir boslugu dolduruyor.
Butln bu verilerin isiginda yine de tasarruf egilimleri
ve tasarruf diizeyi hakkinda insanlarin yeterince bil-
gi sahibi oldugunu sdylemek zor. “Tasarruf Egilimleri
Arastirmasi’yla, Turkiye'deki “ortalama birey”in tasar-
ruf yapip yapmadigi ve nedenleri, en ¢ok kullanilan
tasarruf araglari, bireysel gelirler, aylik tasarruf ora-
ni ve nakde doénustlrilebilir tasarruf miktar, aylik
olarak dizenli izleniyor ve tasarruflarla ilgili bilimsel
veri Uretiliyor. Bilgisayar destekli telefon goérismesi
yontemi (CATI) ile yapilan arastirma, Turkiye kentsel
nifusunu temsilen NUTS1 bélgelerinde segilen 26

ilde 800 kisiyle gerceklestiriliyor.

Since October 2011, in collaboration with Sabanci
University we have been conducting the “Survey of
Saving Tendencies in Turkey,” a unique and inde-
pendent study to understand the saving habits of
the urban population, the changes in these hab-
its, and the probability of people saving. We quar-
terly publish the results of this survey on website.

(www.tasarrufegilimleri.com)

Turkey regrettably has one of the lowest levels of
savings in the world. On the other hand, we know
that for high levels of sustainable growth, it is neces-
sary to increase domestic saving levels. Various eco-
nomic measures to encourage increases in saving
are discussed, and attempts are made to implement
certain programs. This process requires reliable data
regarding savings. It is clear that the Turkish Statisti-
cal Institute has made remarkable progress in recent
years regarding the production of economic statisti-
cal data. Similarly, the data published by The Central
Bank of the Republic of Turkey as well as The Bank-
ing Regulation and Supervision Agency fill an impor-
tant gap concerning savings in the banking system.
Nonetheless, it is still difficult to maintain that there is
sufficient information on the propensity to save and
the level of savings. The “Survey of Saving Tenden-
cies in Turkey” regularly monitors on a monthly ba-
sis the reason and the degree to which an individual
saves in Turkey, the most popular saving instruments,
personal income, monthly saving percentage, and
liquid saving assets, creating scientific data on sav-
ings. Conducted using the Computer Assisted Tele-
phone Interview (CATI) method, this survey involves
800 people from 26 provinces in NUTS1 regions,

selected to represent the Turkish urban population.
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TASARRUF EGILIMLERI

\\' ARASTIRMASI'NIN IKI YILLIK
VERILERININ BiZE ANLATTIKLARI. ..
WHAT WE'VE LEARNED FROM THE TWO-YEAR

DATA OF THE SURVEY OF SAVING
TENDENCIES IN TURKEY....

Ekim 201 1'den Ekim 2013'e kadar, kentsel nufustaki bireylerin tasarruf sahipligi ora-
ni %12 olarak belirlendi. Tasarruf edemeyenler, bunun en énemli gerekgesi olarak ge-
lir yetersizligi ve borglarini gosterdi. Yas grubu olarak bakildiginda, en ytksek tasarruf
. sahipligi orani, %15,4 ile 18-24 yas grubunda.

From October 2011 to October 2013, the ratio of saving ownership of individuals in the
urban population was 12%. Those who weren't able to save cited insufficient income
and debts as the most important reasons. Among age groups, the highest levels of
savings are 15.4% for the age 18-24 group.

Arastirma, tasarrufun bir aliskanlik oldugunu, bir kez baslayan kisinin
bunu devam ettirdigini ortaya koydu. Tasarruf etmenin en 6nemli
nedenleri arasinda beklenmedik olaylara karsi guvence ve ileriki

dénemde 6zel bir harcama (evlilik, tatil, araba almak vs.) gosterildi.

The survey demonstrated that saving is a habit, and a person who
once begins to save continues to do so. Participants cited “security
against unexpected events” and “for specific spending in the future"
(marriage, vacation, buying a car, etc.) among the most important

reasons to save.

Bekar erkekler ve galisan kadinlar, %19,9'la en yiksek tasarruf
sahipligi oranina sahip gruplar oldu. Bekar kadinlarda bu oran

%19.9 aia cn

Single men and working women were the biggest savers

%12,8, tim kadinlardaysa %8,8 olarak gerceklesti.

%8.8(

with 19.9%. For single women this figure was 12.8%, and

8.8% for all women.

Tasarruf araclarn tercihlerinde ilk sirayi vadeli hesap aldi; ardindan altin, yastik alti
nakit para ve vadesiz hesap geldi. Bireysel emekliligin de giderek artan bir bicimde
tercih edildigi gdzlemleniyor.

The most popular instrument for saving was the term deposit account, followed by cash
under matress and checking account. The popularity of private pension plans is on the rise.
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Yasam tarzi sorularinin  sonucunda olusturu-
lan segmentasyon analiziyle bes farkli segment
(kime) olusturuldu. Bunlar; “Hayatim Cocugum”
diyenler, “Hayata Doyamayanlar”, “Hayat Zor" di-
yenler, “Bugline kadar Yarini da Duslnenler” ve

“Ancak Yetisenler”.

Segment profillerine bakildiginda, “Hayatim Cocu-

gum” diyenler toplamin %31'ini olusturuyor.

Five different segments were formed as a result of
the segmentation analysis based on lifestyle ques-
tions the survey had: “My life is my child”, “Can’t
get enough of life”, “Life is hard”, “Think about the
future as much as the present’, and “Barely making

ends meet”.

Examining the segment profiles, we find that those

who say “My life is my child” constitute 31% of the

HAYATA DOYAMAYANLAR
CAN’

“Hayata doyamayanlar” %26’lik bir grup. Egitim diizeyleri yiik- ’, b
sek, buylik bir kismi 6grenci ve diger segmentlerle karsilasti- = y x
rildiginda emekli sayisi daha fazla. Yarisinin cocugu yok, aktif ‘
bir sosyal yasam suriiyorlar. Ev almak icin tasarruf yapiyorlar

ve vadeli TL hesabiyla gayrimenkulleri tercih ediyorlar. Tasarruf

yapamama nedenleriyse gelir yetersizliginin yani sira egitim har-
camalari.

sample.

HAYATIM COCUGUM MY LIFE IS MY CHILD

“Hayatim Cocugum” diyenler toplamin %31’ini olusturuyor.
Cocuklarina ve onlarin gelecegine odaklaniyorlar, tasarrufla-
rini da cocuklarina birikim olusturmak icin yapiyorlar; yapa-
mayanlarin nedenleri arasinda gelir yetersizligi basta geliyor.
Orta yas ve lizeri kadinlarin %56’sini olusturdugu bu segmen-
tin tasarruf araci tercihi vadeli TL hesabi ve borsa.

Those who say “My life is my child” constitute 31% of the sample.

They focus on their children and their future, and save for their children;

those who cannot save cite insufficient income as their reason. Middle-aged and older

women make up 56% of this segment, and prefer term deposit accounts and the stock
market as the most popular instrument to save.

People who say they “Can’t get enough of life” make up 26% of the

sample. The have a high level of education, many of them are still in college,
and compared to other segments, this one has more retired people. Half of them
have no children and lead an active social life. They save to buy a house and
prefer term deposit accounts (TL) and real estate. Their reason for not saving is
mostly insufficient income and educational expenditures.

Arastirmaya katilanlarin %19’u “hayat zor” diyor. Bunlarin yari-
dan fazlasini ev kadini ve issizler olusturuyor. Bu grup icinde
emekliler de gorece yliksek oranda. Egitim diizeyi disiik, ev-
lilik orani ve cocuk sayisi yiksek. Ev almak, saglik ihtiyaclari-
ni kargilamak ve g¢ocuklarin gelecegi i¢in vadeli TL hesabi ve

altin tasarrufuna yoneliyorlar; tasarruf yapamayanlarin nedeni

gelir yetersizligi ve calismama.

19% of those who took part in the survey said “life is hard.” More

than half of these are housewives and the unemployed. Retired people

also make up a relatively big percentage. Their level of education is low, and the

number of married people as well as the number of children they have are high.

They use term deposit accounts (TL) and gold as instruments to save for the house

they want to buy and to meet their medical bills. Those who can’t save cite insuf-
ficient income and unemployment as their reason.
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ANCAK YETISENLER BARELY MAKING ENDS MEET

BUGUN KADAR YARINI DA DUSUNENLER
THINK ABOUT THE FUTURE
AS MUCH AS THE PRESENT

“Bugiin kadar yarini da disiinenler’in orani %12. Bunlarin

cogu 18-34 yas arasi erkek; hepsi calisiyor ve egitim dlizey-

leri yiksek. Sosyal yasama diiskiinler, evlilik oranlari di-

siik; ev almak, evlenmek ve emeklilik nedenleriyle tasarrufa

"-*-, yoneliyorlar ve yastik alti nakit ya da altin yatirnmini tercih

ediyorlar. Tasarruf yapamama nedeni olarak da borglarini
gosteriyorlar.

b 12% of the people think about the future as much as the present.

Most of them are men aged between 18 and 34; all of them are

gainfully employed, and have a high level of education. They have an

active social life and low percentage of marriage; they save to buy a house, get

married, or think about their retirement, preferring cash under the pillow and gold.
Those who cannot save cite debts as their main reason.

“Ancak yetisenler” de %12’lik bir paya sahip. Bunlarin cogu 35
yas ve Ustl evli ve calisan (agirlikli olarak mavi yakal) erkek-
lerden olusuyor. Egitim diizeyleri genele gore diisiik durumda.
Cocuklarin gelecegi icin tasarruf yapiyorlar, vadeli TL hesabi ve
BES'’i tercih ediyorlar; tasarruf yapamayanlarin nedeni ise gelir ye-
tersizligi.

Another 12% say they are “barely making ends meet”. Most of them are
working (mostly blue-collar) men past 35. Their level of education is compar-
atively low. They save for their children’s future, preferring term deposit ac-
counts (TL) and private pension plans. Insufficient income is the main reason
for not being able to save.

TASARRUF SAHIPLIGI GRAFIGI THE RATIO OF SAVING OWNERSHIP BY SEGMENTS

Hayata doyamayanlar Bugiin kadar

(Can't get enough of life Yarini da Diistinenler
Think about the future
as much as the present

Hayatim Cocugum Ancak Yetisenler Hayat Zor
My life is my child Barely making ends meet Life is hard

2013
BRONZE

STEVIE° WINNER

INTERNATIONAL
BUSINESS AWARDS

rirt Awrards Winner 2013

“Turkiye’nin Tasarruf Egilimleri Arastirmas!”, uluslararasi is diinyasinin en prestijli dddllerinden biri olarak
kabul edilen “International Stevie Awards”da, “Yilin iletisim Programi veya Halkla iliskiler Kampanyasi”
kategorisinde, 225 proje arasindan uginculik alarak bronz ddile layik gorildi. Arastirma ayni zamanda
Uluslararasi Halkla iligkiler Dernegi'nin (IPRA) 2013 Altin Kiire Odiillerinde, “iletisim Arastirmalar” kate-

gorisinde “En lyi lletisim Arastirmasi” édiiliinii kazandi.

The “Survey of Saving Tendencies in Turkey” came in third among 225 projects competing for one of the most
prestigious awards of the business world, the International Stevie Awards, in the “Communication Program
or Public Relations Campaign of the Year” category, and won the bronze medal. The survey also won the “Best
Communications Research” award in the “Communications Research” category of the Golden Globe 2013

Awards given by the International Public Relations Association (IPRA).

23



THE “ORANGE DROPS”
PROGRAM

g L

n A -

FINANSAL
OKURYAZARLIK
FINANCIAL

LITERACY

mak gibi bir ltiksu yok, ancak bu konuda daha gidile-
cek cok yol oldugu da bir gercek. Dinya Bankasi'nin

Global Finansal Erisim/Kapsam Endeksi'ne gore;

* Dinyada 2,6 milyar kisinin finansal bir kurulusta

hesabi bulunmuyor,
* 16-25 yas arasi 740 milyon gencin %4 1'i banka ile
hic tanismamis.

» Ozellikle genglerin, yoksullarin, kirsal kesimde otu-
ranlarin ve kadinlarin finansal bir kurulusta banka he-

sap sahibi olma olasiligr daha az.

Gunumizde, bireylerin artik finansal okuryazar olma-

Individuals today can no longer afford to be financi-
ally illiterate, but it is also true that there is still a lot
of ground to cover. According to the Global Financial

Inclusion Database prepared by The World Bank:

+ 2.5 billion people in the world have no account at a

financial institution

* 41% of 740 million people aged between 16 and

25 have never been to a bank,

* Young people, poor people, people living in rural
areas, and women are less likely to have a bank ac-

count at a financial institution.

J [/
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Gorlyoruz ki uzun soluklu ve surdurilebilir sonuclar
almak icin finansal egitim konusunda ulusal bir stra-

teji gerekli; dinyada bu yonde ciddi adimlar atiliyor.

» Ekonomik Kalkinma ve isbirligi Orgtiti (OECD),
2012'de Uluslararasi  Ogrenci Degerlendirme
Programi olan PISA'ya (Programme for Internatio-
nal Student Assessment) finansal okuryazarlik bas-

hgini ekledi.

« ingiltere ve Japonya mifredatlarina finansal okur-
yazarlik konusunu eklediler. (2009)

Turkiye'de de (TMSF), BDDK ve TCMB tarafindan

bu konuda ulusal strateji ve eylem plani taslagi ha-

zrrlandi, koordinasyon goéreviyse Sermaye Piyasasi
Kurulu'na (SPK) verildi.

It is clear that in order to obtain long-term and sus-
tainable results, a nationwide strategy on financial
literacy is necessary; serious steps are being taken

throughout the world in this direction:

*In 2012, OECD has added financial literacy to PISA

(Programme for International Student Assessment),

* Great Britain and Japan have added financial lite-

racy to their national curriculum (2009),

* In Turkey, a national strategy and action plan has
been drafted by the Saving Deposit Insurance Fund
(TMSF), the Banking Regulation and Supervision
Agency (BDDK), and the Central Bank of the Re-
public of Turkey; the Capital Markets Board (SPK)

was entrusted with the coordination of the plan.

N

TASARRUF BANKACILIGI
SAVINGS BANKING

Bircok bilimsel arastirma, tasarruf bilincinin cocuk-
luk déneminde kazandirlmasi gerektigini gosteri-
yor. Biz de ING Bank Turkiye olarak, davranissal
degisim yaratabilmek icin ilkokul 3. ve 4. sinif ¢o-
cuklarina gitmeyi hedefledik.

2012'de pilot calismasi yapilan, sekiz hafta stren
ve akademik arastirmayla desteklenen “Turuncu
Damla” sosyal sorumluluk programini, 2013'te
devreye aldik. Ogretmenler, okul yonetimleri ve
veliler bu kapsamli calismayr bulylk begeniyle

karsilad.

Scientific research indicates that the best time to
inculcate the awareness for saving is during child-
hood. As ING Bank Turkey, we have therefore ai-
med at making a change in the behavioral patterns

of third and fourth graders.

The pilot study of the “Orange Drops” social res-
ponsibility program was conducted in 2012 for a
period of eight weeks and was supported by aca-
demic research; in 2013, we rolled out the prog-
ram. Teachers, school administrations, and parents

expressed their great appreciation of the program.

* ING Bank,

finansal okuryazarligin
“teknik” degil, “davranigsal”
boyutuna yoneldi.
*/NG Bank addressed not the “technical”
but the “behavioral” aspect of financial literacy.

* Gercek bir tasarruf bankasi olmak igin altindaki dinamikleri iyi anlamak gerekiyor.
» In order to become a real savings bank, it is necessary to better understand its dynamics.

Diinyada bir ilk! Gelecek

aliskanliklara yonelik en
etkili davranis degisikligi
yaratilabilecek yas grubuna
(8-9 yas) gidiliyor.

For the first time in the world!
ING Bank goes to the age group
(8-9) that is the most open to
effective behavioral change
regarding future habits.

Tdm sektorler ve
Akademik temelli etki ozellikle bankacilik igin
analizi ile sinirlari asan gelecek davranissal
veri uretiliyor. iktisatta!
Academically based The future is in
impact analysis creates behavioral economics
information across for all industries and
borders. especially banking!
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Turuncu Damla'y1 benzersiz kilan dért yoni var:
* Cok paydasli modeli
* Uzun soluklu egitim mufredati

» Sinif Ogretmenleri (izerinden aktarilan egitim

programi

* Egitimlerin etkinliginin bilimsel 6lcim metodlaryla

olculmesi ve akademik arastirmaya dayanmasi

Bir seferlik bir calismanin étesine gecerek, “Turuncu
Damla’yi surekliligi olan bir program olarak tasarla-
dik. Bunu basarabilmek igin de 6zellikle 6gretmen-
lere odaklandik, onlarin tasarruf konusundaki farkin-
daliklarini artirici ve bunun ¢ocuklardaki davranissal
degisimlerini daha iyi anlamalarina yonelik galisma-
lar yaptik: Ogretmenlerimiz programa inandi, bu da

programin basarisini ve devamini saglad..

Akademik arastirma temelli ve etkinligi bilimsel
olarak kanitlanmis finansal okuryazarlik egitimleri,
Turuncu Damla’nin temelini olusturuyor. Programi
baslatmadan 6nce cok ciddi hazirlik calismalar ger-
ceklestirdik. Ders programlaryla uyumlu bir icerik ¢a-
lismasi gergeklestirilebilmesi icin blttin mufredati ta-
radik. llkokul ikinci siniftan itibaren miifredata uygun
olarak bazi kavramlarin girdigini ve sonraki yillarda
bu kavramlarin pekistigini gordik. Arastirmalarimiz
da, erken yaslarda yapilacak ¢alismalarin, cocuklarin
gelecekteki davranislarini bigimlendirmede ¢ok etkili

oldugunu gosterdi.

Program igerigini Prof. Sule Alan dnderliginde Kog
Universitesi'nden Doc. Dr. Seda Ertac ve ekibi olus-

“Orange Drops” has four unique aspects:
* Its multiple stakeholder model,

* Its long-term curriculum

* Class Teachers delivering the curriculum

+ Scientific measurement methods used for the ef-
fectiveness of the program, which is based on aca-

demic research.

Going beyond a one-time effort, we designed “Or-
ange Drops” as a continuing program. To achieve that
aim, we focused on teachers and gave them training
that would allow them to increase their own aware-
ness of saving and to better understand the behavio-
ral changes in children. The teachers believed in the

program, which ensured its success and continuity.

Orange Drops is a financial literacy education based
on academic research, and its effectiveness is scien-
tifically proven. We conducted some very serious pre-
paratory work before starting the program. We studied
the whole curriculum in order to create content that is
in line with the course work in elementary school. We
noted that some relevant concepts entered the cur-
riculum at the second grade level and that these were
elaborated during the following years. Our research
indicated that education at an early age is most effec-

tive in inducing future behavioral change in children.

The content of the program was led by Professor
Sule Alan and created by Assistant Professor Dr.
Seda Ertag of Kog University and her team; a team of

pedagogy and child psychology specialists consisting

Genel Miiduriimiiz Pinar Abay,
cocuklann Turuncu Damla dersine
konuk oldu (Mayis 2013).
Pinar Abay, CEO of ING Bank Turkey,
attended the “Orange Drops”
class for children (May 2013).

turdu; PSI Danismanlik'tan Feriha Dildar 6énculi-
giunde Mine Kayrakli ve Bengi Keskin'den olusan,
alaninda uzman pedagog ve ¢cocuk psikologu ekibi,

bu icerigi cocuklarin yasina uygun bir dile gevirdi.

12 Mart 2013 tarihinde Turuncu Damla’nin hayata
gegirilmesi icin Milli Egitim Madurligu'yle bir pro-
tokol imzalandi ve ilk asamada Istanbul'da bélgeler
belirlendi. Bu bélgelerin iige Milli Egitim Mudrlik-
leri araciliiyla okullara génderilen duyurularin ar-
dindan, gonulli égretmenler programa basvurdu;

sinif 6gretmeni egitimleri gergeklestirdik.

of Mine Kayrakli and Bengi Keskin and led by Feriha
Dildar of PSI Consulting simplified this content into a

form more suitable to the age group of the children.

On March 12, 2013, we signed a protocol with the
National Education Directorate for the implemen-
tation of the Orange Drops program, and as a first
step, the areas in Istanbul were selected. After an-
nouncing the program to individual schools through
the District National Education Directorates, teach-
ers volunteered to take part in the program, and we

trained the class teachers.
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Turuncu Damla kapsaminda verilen tasarruf egitimini
olusturan temalar sunlar:

* Kisith kaynak algisi ve bitceleme,

* Tasarruf yapma ve akilli alisveris,

* Cezbedici Urline kars! tasarruf yapma,

* Sabirli olma,

» Isteklerini bekletme ve plan yapma,

* Grup kararlar alma.

Her temaya yonelik olarak tasarladigimiz hikayeler
de su kazanimlari hedefliyor:

* Planlama,
« [stekleri bekletme,

* Harcama ve birikim kavramini tanimlama,

Turuncu Damla
egditimleri sirasinda “tasarruf’u
resmeden kiiciik Turuncu
Damlalarin ¢alismalar da, istanbul
Beyoglu Belediyesi Cihangir Sanat
Galerisi’nde sergilendi;
acilisi Yonetim Kurulu Uyemiz
Canan Ediboglu yapti.

(10 Ekim- 4 Kasim 2013).
»

.

4

The drawings about “saving”
made by the little Orange Drops
during their “Orange Drops”
education were exhibited at the
Cihangir Art Gallery of istanbul
Municipality; the exhibition was
opened by Canan Ediboglu,
member of our board of directors.
(October 10 - November 4, 2013)

The Orange Drops program offers savings education

employing the following themes:

* Perception of limited resources perception and budgeting,
* Smart shopping,

» Self-control against temptation goods

* Forgoing today’s utility for higher utility in the future

(patience)
» Saving for a target
* Developing commitment device to meet a saving target,

« Taking initiative on behalf of a group (related to finan-

cial decisions).

The stories we created for each theme targeted the

* Bilingli tiketim,
« Ornek para biriktirme davranigini aktarma,
* Mevcut imkanlar tutumlu degerlendirme,

« intiyaclar ile istekleri ayirt etme,
* Secimleri oncelikli ihtiyaglar Uzerinden yapma.

Projedeki egitim metodolojisi, gocuklara yaratici, yan-
sitici ve elestirel disiinme, yorum yapma, ¢ikarimda
bulunma, basit hesaplama ve bltceleme gibi bece-
riler kazandirmayr amagliyor. Ayrica liderlik, inisiyatif
alma, empati kurma alanlarindaki gelisime yonelik

teknikleri de barindiryor.

Sekiz haftalik program boyunca, okuldaki dogal 63-
renme ortamini mimkin oldugunca bozmamaya 6zen
gosterdik. Programda kullandigimiz egitim malzeme-
leri: Ogretmen kilavuz kitabi, 6grenciler i¢in “Turuncu
Damla” kitinden (Turuncu Canta, ders kitabi, veli mek-
tubu, etkinlik kagidi, etiket, rozet) olusuyordu. Dénem
sonunda, Turuncu Damla egitimlerini tamamlayan 63-
rencilerimize karne hediyesi olarak Yalva¢ Ural'in Tu-
runcu Damla programi icin yazdigi “Arkadasim Kicuk

Aslan” kitabini ve kumbaralarini dagittik.

Programin etkisini ve basarisini dlcmek icin Kog
Universitesi akademisyenleriyle birlikte bir Etki De-
gerlendirme Calismasi yurittik. Turuncu Damla
egitimlerini alan ve almayan olmak Uzere uygulama
ve kontrol gruplari ile karsilastirmali analizler yaptik.
Bu akademik calismayla davranigsal ekonomi (be-
havioral economics) literatiiriine uluslararasi alanda

onemli katkilarda bulunacagimiza inaniyoruz.

following attainments:

* Planning,

* Postponing wants,

* Defining spending and savings,

* Conscious consumption,

* Relaying of exemplary saving behavior,

* Using available means thriftily,

» Differentiating between wants and needs,

* Making choices according to priority needs.

The educational methodology used in the project
aims for the children to acquire skills such as crea-
tive, reflective and critical thinking, reasoning, deduc-
tion, simple calculations, and budgeting. In addition, it
involves techniques designed to develop leadership,

taking initiative, and forming empathy.

Throughout this eight-week program, we took care
not to disrupt the natural learning environment at
school. The study material we used for the program
comprised a teacher's guide book and the “Orange
Drops” kit for the students (Orange bag, course
book, letter to the parent, activity sheet, sticker, and
badge). At the end of the term, we gave the students
who completed their Orange Drops education the
book entitled My Friend the Little Lion, written by
Yalvag Ural, and a piggy bank.

In order to measure the impact and success of the

program, we conduct an Impact Evaluation Study
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Cocuklarin géziinden
“tasarruf”’un anlatildigi

resim sergisi,

17 Aralik 2013 - 17 Ocak 2014 #

arasinda ING

Grubu’nun Hollanda’da
Amsterdam’daki genel
merkezinde de sergilendi.

The exhibition showcasing
“saving” as seen by children
was also taken to ING’s
headquarters in Amsterdam,
where it remained open
between December 17, 2013
and January 17, 2014.

“Turuncu Damla” kapsaminda 3. sinif égrencilerine,
ilk dénemde, yani 2012-2013 egitim yili Bahar do-

neminde verilen egitimlerin gocuklarin tasarruf etme

aliskanligr ve ekonomik tercihlerine iliskin etki anali-

zinden ¢ikan sonuclara gore:

* Tlketimde sabir ve basan arasinda pozitif bir iligki
bulunuyor. Bu yaslarda yarinlar icin buglinden istek-
lerini erteleyebilen ¢ocuklar, ileride toplumdaki rolle-

rinde digerlerine gore daha basarili olabiliyorlar.

* Tasarrufun temelinde sabir motivasyonunun yatma-
si gerge@ine gore kurgulanan 3. sinif egitimleri son-
rasinda, egitim alan ¢ocuklarin tiketimde daha sabirli
davranarak bir hafta sonra gelebilecek daha buyik
bir getiri icin buglnku tuketimden vazgegme egilimi

gosterebildikleri gérulmustar.

* Egitimler kapsaminda erkek ¢ocuklarda sabirli dav-

ranma yonlnde daha fazla artis oldugu gézlemlen-
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with academics of Kog University. We carry out com-
parative analyses with those who took part in the
Orange Drops education and those who didn't (the
control group). We believe that the results of this
academic study will make an important international

contribution to the behavioral economics literature.

According to the results of the impact evaluation
concerning third grade students participating in the
Orange Drops program during the first term (Spring
2012-2013), which involved saving habits and eco-

nomic choices:

* There is a positive correlation between patience in
consumption and success. Children who can postpone
their wants at this age for future gratification tend to

be more successful in their social roles in the future.

* After the third grade education formulated in line

with the fact that saving is based on motivation af-

“Turuncu Damla”

programi, Tiirkiye’nin her
yerinden daha cok cocuga
ulasarak tasarrufu eglenceli,
akilda kalici bir sekilde 6gretmek
ve akilli alisveris bilinci yaratmak
lizere hazirlanan web sitesi

www.turuncudamla.com
ile destekleniyor.

4

The “Orange Drops” program is
supported by the website at
www.turuncudamla.com,
aiming to teach children all over
Turkey the importance of saving in
a fun and easy-to-remember way,
and to create awareness for smart

consumption.

mistir. Egitimden once erkek 6grenciler daha bugu-
ne odakl iken, egitim sonrasinda sabirlari artmistir.
Bunun nedeni, kiz cocuklarinin baslangicta daha sa-
birli bir tutum sergiliyor olmalari.

* Yine yapilan dlcimlemelere gore, verilen egitim
sonrasinda gocuklar karar verirken “yarin”i daha fazla
gozetmeye basliyor.

2012-2013 Bahar doéneminde baslayan Turuncu
Damlaya 2013-2014 egitim donemiyle birlikte toplam:
* 100 okul,

* 191 6gretmen ve ING Bank Turuncu Gondllileri'nin

destegiyle toplamda 8.000'den fazla 6grenciye ula-
sildi.

Kiouk= TUrIncy. (o
Dar(

forded by patience, we observed that children who
participated in the program were more patient and
tended to give up immediate consumption for greater

satisfaction one week later.

* Male students in the program showed greater in-
crease in patience. Before the program, male students
were more focused on the present, whereas after the
program their level of patience increased. In the base-

line female students were more patient.

* According to measurements, children who participat-
ed in the program began to care more for the “future”

when making decisions.

During the “Orange Drops” program, which began in
Spring 2012-2013 and continues in 2013-1014,

* Over 8000 students were reached with the sup-

port of
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2013-2014 egitim-6gretim yilinda Turuncu Damla,
istanbul disinda 6gretmenler ve ING Bank géniil-
lileriyle birlikte “Kiguklere Buyuk Destek” girisimi
kapsaminda Bursa, Diyarbakir, Gaziantep, Kahra-
manmaras, Kayseri, Kirsehir, Mersin ve Samsun'da

uygulanmaya baslandi.

ISTANBUL

¢ Atasehir, ¢ Buyukcekmece, © Saryer,

® Bahcelievler, ® Gaziosmanpasa, ° Sultanbeyli,
¢ Bakirkdy, ¢ Kadikdy, ¢ Sultangazi,
¢ Bayrampasa, ® Kartal, ® Sisli,

) ) B

Beyoglu, Maltepe, ¢ Umraniye

* 100 schools and
* 191 teachers and ING Bank “Orange Volunteers”.

In the 2013-2014 school year, and as part of the
“Big Support for Little Ones” initiative, the “Orange
Drops” program was extended to Bursa, Diyarbakir,
Gaziantep, Kahramanmaras, Kayseri, Kirsehir,
Mersin, and Samsun, with the support of teachers

and ING Bank volunteers living outside Istanbul.

TURKIYE

® istanbul ¢ Gaziantep ¢ Kirsehir
® Bursa ® Kahramanmaras ® Mersin
® Diyarbakir ¢ Kayseri ¢ Samsun

YALVAC URAL

COCUK KITABI VE “ARKADASIM KUCUK ASLAN”IN YAZARI

Turuncu Damla, tasarrufun onemini anlama konu-
sunda cocuklara cok sey katiyor. Her gocuga bir
kumbara veriliyor. Bu ayni zamanda bankanin, toplu-
ma uzun vadeli baktiginin da bir géstergesi. “Ben bu
ulkenin bir bankasiyim ve buginin sekiz yasindaki
cocuklarini bankayla ve tasarrufla tanistirarak onlara
bunun 6nemini bir damla olsun 6gretip alt yapisini
verirsem, gelecekte de bilingli ve bunu davraniglarina
yansitmis bireyler yaratmis olurum,” zihniyetinden do-
gan, uzun vadeli, basarili bir proje.

Hayatin her alaninda bir birikim ve tasarruf s6z ko-
nusu. Cocuklarin bunu anlamasi icin onlarin ilgisini
cekebilecek orneklere ihtiyaclar var. Bunun en iyi
ornegi de cocuklar Uzerinde etkili olan hayvanlarin
yasamindan verilir diye distiindim. Gelecek ginlere

yatinm yapmanin ve tasarrufun énemini hayvanlarin

AUTHOR OF MY FRIEND THE LITTLE LION

The “Orange Drops” program teaches the children
many things about the importance of saving. Each
child receives a piggy bank. This is also a sign of the
bank’s long-term approach to society. This is a long-
term and successful program based on the under-
standing that “We are the bank of this country, and if
we introduce 8-year old children to the bank and to
saving, if we can teach them the importance of saving
and provide them with the basic understanding, we
will create future individuals with awareness whose
behavior will reflect these fundamentals.”

Saving is part of life in many different areas. Chil-

kis icin fazladan topladigi yemeklerle bagdastirarak
bir hikaye yazdim. Sadece bugilnini degil gelecek
gunlerini de diusunerek hareket etmeleri gerektigi
bilincini vermek istedim. Ayrica bunun yani sira hay-
vanlarla ilgili genel bir bilgi birikimine de sahip olsun-
lar istedim. CUnki bu konuda ciddi eksiklikleri oldu-
gunu gortyorum. Bltln bunlan birlestirip cocuklarn
her anlamda egitecek bir kitap olusturmaya calistim.

dren need interesting examples to comprehend this. |
thought the best example would come from the lives
of animals that impress children. | wrote a story that
showed the importance of investing in the future and
how animals saved through gathering extra food to
put aside for winter. | wanted them to come away with
the awareness that it is important to think of the fu-
ture and not only the present. | also wanted them to
learn a few things about animals, because | see that
they have serious shortcomings on that front. Putting
these together, | tried to write a book that would be
instructive for them in all the senses of the word.
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PROF. UMRAN INAN

KOC UNIVERSITESI REKTORU

Universitelerde her ne kadar bilimsel calisma-
lar Uretilse de bunlarin uygulamalarini, topluma
nasil yansidiklarini gérmek gerekiyor. Ozellikle
icinde bulundugumuz tuketici toplumu cergeve-
sinde klguk cocuklara tutumlu olmayr 6gretme-
ye amaglayan bir calisma bize ¢ok heyecan verdi.
Ozellikle cocuklar isin icinde olunca zaten bizim

icin akan sular duruyor.

PRESIDENT, KOC UNIVERSITY

Universities conduct scientific research, but it is
also necessary to see how these are applied to
society. It was especially exciting for us to par-
ticipate in a program that aimed to teach chil-
dren how to be thrifty in our consumer society.
Especially when the topic is about children, it is

enough to get us excited.

Universitede sadece bilim degil, bu yapilan bilimin
ortaya ¢ikan sonuglarini, distncelerini toplumu
etkileyen boyutlarini degerlendirmek cok onemli
olacaktir. Projenin ¢iktilarini uluslararasi akademik

platformlara tasimayi hedefliyoruz.

It is of utmost importance that universities en-
gage not only in the practice of science but also
in the results of scientific research, assessing
the impact of these results and the ideas be-
hind them. We aim to share the outcomes of

this project on international academic platforms.

DR. MUAMMER YILDIZ

ISTANBUL iL MiLLI EGITIM MUDURU

Turuncu Damla ile cocuklarimiza kiiglk yaslarda biri-
kim yapmanin énemini, tasarrufu égretiyor, onlara te-
mel yasam becerisi kazandirma anlaminda énemli bir
katki sagliyoruz. Bu projede ING Bank'in finansal des-
tegi ve bilgi birikimiyle beraber, Kog Universitesinin
akademik destegini de aliyor olmamiz, projeyi daha
etkili, daha kalici ve bilimsel hale getirdi. Su anda
istanbul'da uygulamaya konulan bu énemli projenin

onumuzdeki egitim 0gretim yilinda daha fazla okula,

NATIONAL EDUCATION PROVINCE DIRECTOR, ISTANBUL

With the “Orange Drops” program, we teach our
children the importance of saving at a young age,
and give them the basic skill set that will help them
in their lives. The financial support and know-how
provided by ING Bank, and the academic support
of Koc¢ University made this project more effective,
lasting, and scientific. We are working to take this

important project, which is currently being imple-

ogrenciye, 0gretmene ulastirimasi cabamiz var.
Turuncu Damla'nin ilk yilinda egitim giktilarini
degerlendiriyoruz, 6gretmenlerden geri bildirim-
ler aliyoruz. Projeyle ilgili olarak genel anlamda
bir memnuniyet oldugunu, cocuklarmizda bir
farkindalik bilinci olustugunu ve ¢ocuklarimizin
projeyi cok sevdiklerini, benimsediklerini, tutum
ve davranislarini gelistirdiklerini acik bir sekilde

gozlemleyebiliyoruz.

mented in Istanbul, to more schools, students,
and teachers in the next school year. We are
assessing the outcomes of the project’s first
year, obtaining feedback from teachers. In
general, we see that they are satisfied with the
project; the children have gained awareness
and loved the project, and their behavior has

visibly changed.
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SAVAS BUBER

SINIF OGRETMENI - TALATPASA ILKOKULU, ISTANBUL

CLASS TEACHER — TALATPASA PRIMARY SCHOOL, ISTANBUL

Oncelikle istanbul il Milli Egitim Madirligi’ntn
himayesinde ING Bank'in yurGttigd Turun-
cu Damla Projesi'nde yer aldigimiz i¢in 6gren-
cilerim adina mutluluk duydugumu belirtmek
isterim. Proje, yaslan 8 ila 9 arasinda degisen,
Istanbul’un farkli bolgelerinde egitim géren 6g-
rencilere, bu yaslardan baslayarak sabretmeyi,
isteklerini ertelemeyi, herseyden o6nemlisi ta-
sarruf yapmak gibi temel becerilerine yonelik
farkindalik yaratmistir. Ogrencilerim 8 haftalik
eg@itimde, mifredata uygun olarak hazirlanmis
etkinlikleri yaparken oldukga keyif aldilar. Ayri-

ca bu proje, 6grencilerin tasarruf bilincinin ge-

lismesinde simdiden buyiik rol oynamistir. Og-

rencilerimin yasam slrecinde buyuk farkindalik
yaratacagina inandigim bu egitim programinin
Milli Egitim mUfredatina dahil edilerek tasarruf
bilincinin tlke geneline yayilmasi gerektigini di-

stndyorum.

| would first like to express my happiness, in the
name of my students, for having been part of
the “Orange Drops” program carried out by ING
Bank under the auspices of the National Educa-
tion Province Directorate, Istanbul. The project
involved students between ages 8 and 9, going
to school in various parts of Istanbul, and aimed
to impart to them basic skills regarding patience,
postponing wants, and most importantly, saving.
My students attending this 8-week program
greatly enjoyed the activities designed accord-
ing to the curriculum. This project has already
made a difference in the sense of developing
the students’ awareness about saving. | am con-
vinced that this educational program will greatly
change the lives of my students, and believe that
it should be made an integral part of the Nation-
al Education curriculum and taught throughout

the country.

TURUNCU DAMLA'YA
ULUSLARARASI ILGI

INTERNATIONAL ACCLAIM FOR

THE “ORANGE DROPS” PROGRAM

Sermaye Piyasasi Kurulu'nun ev sahipliginde, Bor-
sa Istanbul'un ana sponsorlugunda, TCMB, istanbul
Takas ve Saklama Bankasi, Merkezi Kayit Kurulusu,
Turkiye Sermaye Piyasasi Araci Kuruluslari Birligi'nin
katkilariyla gergeklesen ve finansal okuryazarlik ve fi-
nansal erisim konusunda dinyanin sayil uluslararasi
kurulusundan olan “Child & Youth Finance Internati-
onal (CYFI)" tarafindan 7-8-9 Mayis 2013 tarihinde
duzenlenen Il. CYFI Zirvesi'ne ING Bank, Turkiye'den
konusmaci olarak katilan tek banka oldu ve Turuncu

Damla Programr'ni uluslararasi platformda tanitti.

31 Ekim 2013 tarihinde, OECD'nin Uluslararasi
Finansal Egitim Agi'nda (INFE) Turuncu Damla,
programin akademik koordinatérlerinden Prof. Dr.
Sule Alan ve Dog. Dr. Seda Ertag'in 6nderliginde
uluslararasi katilimcilara, politikacilara ve finansal

okuryazarlik uzmanlarina sunuldu.

Hosted by the Capital Markets Board (SPK), with
Borsa Istanbul as its main sponsor, supported by the
Central Bank of the Republic of Turkey, the Istanbul
Settlement and Custody Bank, the Central Securities
Depository (MKK), and the Association of Capital
Market Intermediary Institutions of Turkey (TSPKB),
and organized by Child & Youth Finance Internation-
al (CYFI), which is one of the leading institutions of
the world in financial literacy and inclusion, The 2™
CYFI Summit was held between May 7 and 9, 2013;
ING Bank was the only bank from Turkey to attend
the summit as a speaker, and introduced the “Or-

ange Drops” program on this international platform.

On October 31, 2013, Professor Dr. Sule Alan, aca-
demic coordinator of the “Orange Drops” program,
and Associate Professor Dr. Seda Ertag presented
the program to international participants, policy-
makers, and financial literacy experts at OECD’s In-

ternational Financial Education Network (INFE).
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ING Grubu'nun slrdirllebilirlik catisi altinda gocuk-
lara destek olmak amaciyla gerceklestirdigi “ING
Chances for Children” programi cergevesinde, ING
Bank Turkiye olarak “Kuiguklere Biylk Destek” adiy-
la yurGttiglmuiz projeyle, en aktif llkelerden birisi
konumundayiz. “Kicuklere Buylk Destek” projesi
calisanlarmizdan buytk destek gordi, her donem

saglanan gonllli destek ve maddi katkr artti.

As part of the “ING Chances for Children” prog-
ram, designed to support children under the ING
Group'’s sustainability efforts, the “Big Support for
Little Ones” by ING Bank Turkey makes us one of
the most active countries. The “Big Support for Little
Ones” met with the great support of our employees,
and voluntary involvement as well as cash contributi-

ons increased in every period.
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KUCUKLERE BUYUK DESTEK PROJESI — 2012 VE 2013 SONUCLARI
BIG SUPPORT FOR LITTLE ONES — 2012 AND 2013 RESULTS

%2355

Yaratilan kaynak: 22.820 Euro
Total contributions: 22.820 Euros

Ortalamada %23 calisan katilimi
23% employee involvement on average

22.820 EURO

Calisanlarin gondllu inisiyatife katilimi:
620 gonullt ING Bank Turkiye personeli
1820 gonlllt saati harcad..

Voluntary involvement of employees in the initiative:
620 ING Bank Turkey employees volunteered
a total of 1820 volunteer hours.

Her yil 20 Kasim Diinya Cocuk Haklar Guni'ni igi-
ne alan dénemde ING Bank'in Turuncu Gonullileri,
UNICEF'in o yil icin belirledigi cocuk temasi altinda
cesitli kaynak gelistirme ve calisan gondlluligu et-

kinlikleri gerceklestiriyor.

Kuglklere Buytk Destek Programi kapsaminda yu-

rattugumuz projeler;

Every year around November 20 World Children'’s
Rights Day, ING Bank's “Orange Volunteers” carry
out various fundraising and employee volunteering
activities under the children theme determined for
that year by UNICEF.

Our projects for the “Big Support for Little Ones”

Program:

ING BANK
“IYILIK ICIN” AVRASYA
MARATONU'NDA

ING BANK AT THE

EURASIA MARATHON,
RUNNING FOR
“GO0D”.

* w

- a
“Kugtklere Buylk Destek” 2013 Programr'nin kay-
nak gelistirme ayaginda, 500’e yakin galisganimiz,
Kahramanmaras'ta ihtiyag sahibi cocuklarin okul 6n-
cesi egitime erisebilmeleriigin, Avrasya Maratonu’nda
kostu. Kosarken attigimiz her adim, yapilan bagislar
sayesinde yardima donustl ve hedeflenen miktarin
cok Uzerine ciktik. Boylece, ING Ulkeleri igerisinde
Turkiye topladigr bagislarla 6n siralara yikseldi.

ING Grubu, “Kiguklere Bulylk Destek” kapsa-
minda toplanan bagis tutariyla ayni oranda kat-
kida bulunuyor. 2013 yilinda toplanan bagislar,
UNICEF Turkiye'nin Milli Egitim Bakanlig ile ylrittu-
g Okul Oncesi Egitim Projesinin bir parcasi olarak
Kahramanmaras'ta acacagi Egitim Merkezi'ne akta-
rildi. Merkezde, 3-b yas grubu ¢ocuklara okul dncesi
egitim ve bakim hizmetinin yani sira anneler igin de
cesitli egitim programlari sunulacak.

In the fundraising part of our “Big Support for Little
Ones” 2013 Program, around 500 of our employees
ran the Eurasia Marathon to enable children in need
in Kahramanmaras to have access to preschool edu-
cation. Thanks to donations, every step turned into
aid, and we surpassed our target by a wide margin.
As a result, Turkey's ranking among ING countries

rose.

The ING Group matches the aid collected by the
“Big Support for Little Ones” effort. The donations
in 2013 were transferred to the Educational Cen-
ter to be opened in Kahramanmaras as part of the
Preschool Education Project carried out by UNICEF
Turkey in collaboration with the Ministry of National
Education. This Center will provide preschool edu-
cation and daycare to children aged 3-b as well as

offering various educational programs to mothers.
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Turuncu Gonllldler, okullarda yurattikleri  egitim
calismalanyla “Kuglklere Blylk Destek” projesinin
basarisina katkida bulundu. Hedefimiz, cocuklarin

diinyasinda tasarruf konulu yeni bir pencere agmakti.

Ayni zamanda ING Bank ailesi olarak da zamanimizin  ®

bir bolimund bu tir ¢alismalara gonulli olarak ayirma
bilincinin kendi icimizde yerlesmesini hedefliyorduk.

Okullarda gocuklarla bir araya gelmeden 6nce Tu-
runcu Gondlliler'e génullilik ve tasarruf egitimi ver-
dik. Bu 6n calisma, gonilli galisanlarin tasarrufun
yani sira, konunun ilkdgretim seviyesinde nasil anla-
tilmasi gerektigi konusunda da bilgi edinmelerini ve
dolayisiyla projenin basarisini artirmayi sagladi.

2012 ve 2013 yillarinda 26 Kasim-9 Aralik tarihle-
ri arasinda, galisanlarimizdan toplamda 70 Turuncu

TURUNCU GONULLULER
OKULLARDA TURUNCU DAMLA
TASARRUF EGITIMI VERDI.
ORANGE VOLUNTEERS
OFFERING “ORANGE DROPS”
SAVINGS EDUCATION

AT SCHOOLS.

The “Orange Volunteers” contributed to the success

of the “Big Support for Little Ones” project with the
educational activities they conducted at schools.
Our aim was to open a new window in the children’s
world about saving. We as the ING Bank family also
wanted to raise our own awareness about spending
some of our personal time by volunteering in such

projects.

Before meeting the children at schools, we trained
the “Orange Volunteers” in volunteering and saving.
This preliminary work taught the volunteers how to
teach saving at a primary school level, which added

to the success of the project.

Between November 26 and December 9 in 2012
and 2013, 70 “Orange Volunteers” visited 33 scho-

Gonull; Istanbul, Adana, Ankara, Bursa, Diyarbakir,
Gaziantep, Hatay, Kahramanmaras, Kayseri, Kirsehir,
Mersin ve Samsun'da 33 okulu ziyaret etti ve 2600
cocuga bir ders saati stresince tasarrufu, bilingli ti-
ketim ve akilli alisveris konularini anlatt.

Tasarrufun énemli bir 6gesi olan “tiketimi erteleme”
ve “sabretme” ana temalari altinda sunulan egitimler,
ilkégretim okullarindaki 2. ve 3. sinif dgrencilerine
tasarruf kavramini ve énemini anlatarak farkindalik

yaratiimasi amagland..

Turuncu Gondlliler, pek ¢ok gizel ani ile tamamla-
diklari calisma sonrasinda, deneyimlerini diger gonul-
liler ve ekip arkadaslari ile e-posta yoluyla paylasti
ve kurum igindeki farkindaliga katkida bulundu. Tu-
runcu Gonlllller, egitimler esnasinda gocuklarla ce-

kilmis fotograflarini ING Bank Facebook sayfasinda
paylasti.

maya gonulli oldu.

ols in Istanbul, Adana, Ankara, Bursa, Diyarbakir, Ga-
ziantep, Hatay, Kahramanmaras, Kayseri, Kirsehir,
Mersin, and Samsun, teaching 2600 children for the
duration of one period the importance of saving, in-

telligent consumption, and smart shopping.

The main themes of these classes were “delay of
gratification” and “patience”, both important ele-
ments of saving, aimed at raising the awareness of

second and third graders about saving.

The “Orange Volunteers” completed the project with
many sweet memories and shared their experiences
with other volunteers and their teammates by e-mail,
thus raising awareness within the bank. The “Orange
Volunteers” shared their photographs with children
taking during the classwork on ING Bank Turkey's
Facebook page.

100’e yakin Turuncu Gondlld 2013 yilinin temasi olan “Her Cocuk Haklidir” kapsa-
minda, gérme engellilere sesli kitap arsivi olusturmak amaciyla Bogazici Universitesi
Gorme Engelliler Teknoloji ve Egitim Merkezi (GETEM) isbirligiyle cocuk kitabi oku-

Around 100 “Orange Volunteers” collaborated with the Assistive Technology and Edu-

cation Laboratory for Individuals with Visual Disabilities (GETEM) at Bogazici University

and read books for children as part of the effort to create an audio book archive for

the visually impaired.
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Dinyanin dogal kaynaklarini koruyarak gelecek nesil-

“PASS THE GLOBE, HELP A CHILD"
INTERNET KAMPANYASI

“PASS THE GLOBE, HELP A CHILD"
INTERNET CAMPAIGN

lere devretmenin, cocuklara yardim ile esdegder oldugu

ana fikrinden hareket eden yarisma kapsaminda, web

adresinde gerceklesen her online iletisim karsiliginda

her yil UNICEF'e para bagisi yapiliyor.

The result of the conviction that preserving the na-

( tural resources of the world for future generations

STARBUCKS KARDES OKULLAR
PROJESI'NE DESTEK

is as important as supporting children, this com-

petition involves making a donation to UNICEF for

every online communication on the website.

46

“Kuctklere Blyuk Destek” projesi cercevesin-
de, her vyl calisanlarimiz  Starbucks''in  “Kardes
Okul Kampanyasi'na katiliyor. Kitap, kalem, def-
ter gibi kirtasiye malzemelerini ING Bank Genel
Mudurligi'ndeki Starbucks'ta yer alan sepete biraki-
yorlar. Toplanan hediyeler banka binyesinde hizmet
sunan Starbucks'in kardes okulu Ayazaga ilkégretim
Okulu’na teslim ediliyor.

KHARMA ROCK BAND KONSERI

Tamamen ING Bank Turkiye calisanlarindan olusan
Kharma Rock Band, gelenegi surdirerek her yil bir
destek konseri veriyor. Gergeklesen konserlerden
elde edilen tum gelirler UNICEF'e bagislaniyor.

SUPPORT FOR THE
STARBUCKS SISTER SCHOOLS
PROJECT

Every year as part of the “Big Support for Little Ones”
project, our employees participate in the “Sister
School Campaign” by Starbucks. They donate books,
pencils, notebooks and winter clothings in the basket
provided by the Starbucks branch at ING's headqu-
arters. The gifts collected are then sent to Ayazaga
Primary School, Starbucks’ sister school.

KHARMA ROCK BAND CONCERT

All members of the Kharma rock band are ING Bank
Turkey employees, and the band gives a traditional

aid concert every year. All proceeds are donated to
UNICEF.

i
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ING Bank internet subesi Uzerinden ve Genel
Midurltk'te kurulan UNICEF bagis kutulari ile bagis
toplamay da sirduriyoruz. Genel Midurlik binasin-
da kurulan UNICEF standindan satin alinan Grinler

ile de kuresel destege katkida bulunuluyor.

ONLINE BAGIS TOPLAMA
CALISMALARI VE UNICEF
KUTULAR

ONLINE DONATION PROJECTS
AND UNICEF BOXES

We continue to collect donations on the ING Bank
internet branch and the UNICEF donation boxes at
the ING headquarters. It is also possible to contri-
bute to the global support by purchasing items from
the UNICEF stand at the ING headquarters.

47



o
19
|}

"'—.._,_.- \.

‘.

e
-
-

”ANADOLU BURSIYERLERI" ;
_ PROGRAMI

ING BANK DESTEGIYLE

“ANADOLU BURSIYERLERI"
PROGRAMI, SON IKI YILDIR
ULKENIN EN DONANIMLI EGITIM
KURUMLARINDA YUKSEKOGRENIM
FIRSATI BULAMAYAN
OGRENCILERE, GELECEGIN
KAPILARINI ARALIYOR.

ING Bank'in iki yildir destekledigi ve Kog Universitesi
tarafindan Uc¢ yildir ydritilen “Anadolu Bursiyerleri”
Programi, Turkiye'nin cesitli kentlerinde yasayan, ba-
sarili olduklari halde ekonomik nedenlerle tlkenin en
donanimli egitim kurumlarinda ylksekdgrenim firsati
bulamayan Ogrencilere, gelecegin kapilarini arali-
yor. Basarili ve ihtiyag sahibi 6grencilerin tam burslu
egitim gorebilmeleri icin bagisc kisi ve kuruluslarin
taahhutleriyle birlikte yaratilan kaynaklar Turkiye'de
yeni bir hayirseverlik kilturinin olusmasina onc
oluyor. Bu program, egitimde firsat esitligi saglama-
ya destek olurken, bilime yapilacak katkilar ile tlke
potansiyelinin en etkin sekilde kullanimini artirmay:

amagliyor.

Biz de Koc Universitesinin kaliteli egitime erisi-
mi desteklemek icin baslatti§i Anadolu Bursiyerleri
Programrna katkimizi stirdiirliyoruz. Universite ida-
resi tarafindan detayl bir basvuru ve degerlendirme
sureci sonunda segilen ¢ 6grencinin bes yillik tUni-
versite dénemi boyunca tim egitim ve yasam mas-

raflarini Ustleniyoruz.

SUPPORTED BY ING BANK,

THE “ANATOLIAN SCHOLARSHIP”
PROGRAM HAS BEEN OPENING THE
DOORS TO THE FUTURE FOR THE

LAST TWO YEARS FOR STUDENTS
WHO CANNOT ATTEND THE MOST
PRESTIGIOUS COLLEGES IN TURKEY
DUE TO FINANCIAL REASONS.___,_‘

AVANS

For the last two years, ING Bank has been suppor-
ting Ko¢ University's “Anatolian Scholarship” Prog-
ram, which has a history of three years, designed to
open the doors to the future for students who live
in various cities in Turkey and who, although having
gained admission, cannot attend the most prestigio-
us colleges of the country due to financial reasons.
The funds created by the commitment of individu-
al and corporate donors for successful students in
need have been leading the way in the formation of
a new charity culture in Turkey. This program aims
to contribute to equal opportunity in education while
increasing the efficient use of the country’s potential

through contributions to science.

We continue our support of the “Anatolian Scho-
larship” Program started by Ko¢ University with the
aim of increasing access to high-quality education.
We meet the education and living expenses of three
students, selected after a detailed application and
evaluation process, for the whole five years of their

college life.
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“GENCLERE HAYALLERINDEN
NE OLURSA OLSUN
VAZGECMEMELERINI
SOYLEMEK ISTERIM.”

“I'D LIKE TO TELL THEM NOT TO
GIVE UP THEIR DREAMS NO MATTER

WHAT."

CAGNTAVBARN
BILGISAYAR MUHENDISLIGI
COMPUTER ENGINEERING
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Nasil Anadolu Bursiyeri oldun? Bize kendinden @ How did you become an Anatolian Scholar?

ve silirecten biraz bahseder misin?

Anadolu Bursiyeri Programi hakkinda lisede,12. sini-
fin ikinci ddneminde bilgi sahibi oldum. Bu program-
dan haberim olmadan énce de hedeflerimden birisi
Kog Universitesi idi fakat puanim olmasi gerektigin-
den biraz dusuk oldugu icin bu konuda slphelerim
vardi. Anadolu Bursiyerleri Programi'ni 6grendikten
sonra bana ikinci bir sans dogdu. Tercih haftasinda
universitemizin tanitim programlarina katildim ve boy-

Tell us a bit about yourself and the process.

| found out about the Anatolian Scholarship prog-
ram during the second term in my senior year in
high school. My goal had been to attend Kog¢ Uni-
versity even before | learned about this program, but
| had doubts because my score was a bit lower than
the required level. The Anatolian Scholarship prog-
ram became my second chance. During the selecti-
on week, | attended Kog University’s presentations,

lece Universite hakkindaki istegim daha da pekisti.
Universiteden olumlu cevap geldikten sonra da za-
man kaybetmeden kabul ettim ve bdylece Universite-
ye Anadolu Bursiyeri olarak adimimi attim.

Peki ya gelecek hayallerin...

Bilgisayar Mihendisligi Bolimu'nln is olanaklari hak-
kinda tercih dénemimden 6nce yuzeysel bir arastirma
yapmistim, arastirmalarim hala devam ediyor. Dersler
yogunlastiktan sonra saninm gelecegim hakkinda
daha kolay planlamalar yapabilirim.

Genclere/ING Bank ailesine séylemek istedigin
bir sey var mi?

Genglere hayallerinden ne olursa olsun vazge¢cme-
melerini sdylemek isterim. Bazen hayallere ulasmak
kolay olmasa da bizler icin yaratilan firsatlari iyi de-
gerlendirerek onlar daha gergekgi kilabiliriz. Ben de
bana bu ikinci sansi yaratan ING Bank ailesine tesek-
kir ederim. Umarim daha birgok gence bu firsatlari
sunarak egitime katki vermeye devam ederler.

Toplumsal sorumluluk ve goniilliiliik size ne ifa-
de ediyor?

Toplumsal sorumluluk bilinci bir tlkenin sorunlarinin
cozllmesinde etkin bir rol oynar. Ben de elimden
geldigince bu tarz projelerde yer almaya calisiyorum.
Ornegin bir sahil kenti olan Mugla'da yasadigim icin
deniz kirliligi konusunda bireysel veya grup olarak
faaliyetlerde bulundum. Bunlarin disinda agag dikimi
ve bunun gibi aktivitelerde rol alarak arkadaslarimi da

tesvik etmeye calisiyorum.

and became even more enthusiastic. When | recei-
ved a positive response from the university | accep-
ted without hesitation, and enrolled as an Anatolian

Scholar.

How about your dreams for the future?

| had made some superficial research about business
opportunities for graduates of the Computer Engine-
ering department, and I'm continuing my research. |
think | will be able to plan my future more easily once

my course load gets heavier.

Anything you want to say to young people or the
ING family?

I'd like to tell them not to give up their dreams no
matter what. Sometimes it isn't easy making your dre-
ams come true, but we can make them come true by
making the best of the opportunities we are given. I'd
like to thank the ING family for creating this second
chance for me. | hope they continue to contribute to
education by giving providing similar opportunities to

many young people.

What does social responsibility and volunteering
mean to you?

Awareness of social responsibility plays an impor-
tant role in the solution of a country’s problems. | do
my best to participate in such projects. Since | live in
Mugla, a city by the sea, | worked on water pollution
both individually and as part of groups. In addition, |
participate in planting trees and encourage my fri-

ends to do the same.
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“HAYALLERIMIN TEMELINDE
URETMEK FIKRI VAR

“MY DREAMS ARE BASED ON
THE IDEA OF PRODUCING”

BURAKYILMAZ
BILGISAYAR MUHENDISLIG
COMPUTER ENGINEERING
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Nasil Anadolu Bursiyeri oldun? Bize kendinden
ve slirecten biraz bahseder misin?
Samsun'da dogup blytdim. Samsun Fen Lisesi'nden
mezun oldum. En basindan beri, bu yl Kog
Universitesinde basladigim Bilgisayar Muhendisligi
Balimi'nde okumay hayal ettim. Universite sinavlari-
na hazirlik sdrecinin henlz basinda Anadolu Bursiyer-
leri Programrndan haberdar oldum ve zaman gegtikce
de avantajlarini gérip benim icin blyuk bir sans olabi-
lecegine inandim. Yogun gegen bir yilin ardindan, yapi-
lan degerlendirmeler sonucu ING Bank bursiyeri olarak
Kog Universitesi-Bilgisayar Miihendisligi Bslimi'ne gi-

®@ 0 o .
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How did you become an Anatolian Scholar?
Tell us a bit about yourself and the process.

| was born and raised in Samsun. I'm a graduate of
Samsun Science High School. | have always dreamed
of studying computer engineering at Kog¢ University,
and this year | was accepted. | learned about the
Anatolian Scholarship program when | first started to
study for the university entrance exams, and as time
passed, | saw the advantages and was convinced this
would be a great opportunity for me. After a year of
hard work, | enrolled in the Computer Engineering

program at Kog University as an ING scholar. Using

ris yaptim. Ne kadar dogru ve faydali bir programa dahil
oldugumu, imkanlarini tecriibe ederek fark ediyorum.

Peki ya gelecek hayallerin...

Gelecek benim icin simdinin bir uzantisi. O yiizden ha-
yallerimi gergeklestirmek icin higbir seyi ertelemeden,
dogru zamanda dogru isler yapmaya calisiyorum. Ha-
yallerimin temelindeyse “Uretmek” fikri var. Bilgisayar
Muhendisligi Boélimi'ne baslayarak da bu yénde ilk
adimi attigimi dislndyorum. Bu zamana kadar sansli
biri oldum ve saniyorum ki gtizel seyler disunup, top-
lum igin de faydali seyler Uretmenin pesinde olursam
énumde yeni sanslar, yeni kapilar agilacaktir.

Program ile ilgili neler sGylemek istersin?

Anadolu Bursiyerleri Programi benim icin ¢ok ayr
bir program. Dahil olamasaydim bile bu programin
Turkiye'de, 6zellikle egitim alaninda, bircok seyi degis-
tirebilecegine olan inancim stirecekti. Bu agidan ING
Bank ailesine biz genclere bu firsat esitligini sundugu
icin tesekkir ediyorum. Hayallerine ulasmanin yalniz-
ca 3-b soru daha fazla gézmeye bagli oldugu egitim
sistemimizde biz Anadolu Bursiyerleri, kendimizi hem
cok sansl hem de diger agilardan da degerlendirilip
yeterli bulundugumuz icin ¢ok iyi hissediyoruz.

Toplumsal sorumluluk ve goénlilliiliik sana ne ifa-
de ediyor?

Samsun'da gegcirdigim yillarda gesitli kurum ve kuru-
luslarin yani sira okulumuzda bir¢ok sosyal sorumluluk
projesinde gérevler Ustlendik. istanbul'da ve dzellikle
Kog Universitesi'nin imkanlariyla daha ¢ok kisiye ula-
sabiliyoruz. Umarim gencler arasinda sosyal sorumlu-
luk bilinci artarak devam eder.

the resources here convinces me every day that |

made the right choice.

How about your dreams for the future?

For me, the future is an extension of the present. So |
try not to postpone my dreams and do the right things
at the right time. My dreams are based on the idea of
producing. | think enrolling in the computer enginee-
ring program was the first step in this direction. I've
always been lucky, and I'm convinced that if | think
positively and try to produce useful things for society,

new opportunities will arise and new doors will open.

What would you like to say about the program?

The Anatolian Scholarship program is very special for
me. | would continue to believe it would change many
things in Turkey and especially in education even if |
hadn't been a part of it. | would like to thank the ING
Bank family for giving us this equal opportunity. In our
education system, where your dreams depend on sol-
ving a few questions more, we as Anatolian scholars
think we are very lucky, and feel extremely happy for

having been seen worthy of the program.

What does social responsibility and volunteering
mean to you?

During the years | lived in Samsun my friends and
| participated in the social responsibility projects
of our school and other institutions. In Istanbul,
and especially by using the means provided by
Kog University, we can reach more people. | hope
the awareness about social responsibility grows

among young people.
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“BIR HAYALINIZ OLSUN,
BU HAYAL CEVRENIZDEKILERE
'YOK ARTIK!" DEDIRTSIN”
“HAVE A DREAM THAT WILL
MAKE PEOPLE AROUND YOU
SAY, ‘NO WAY!™

SUMEYYE SAHIN
HUKUK
LAW SCHOOL
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Nasil Anadolu Bursiyeri oldun? Bize kendinden
ve silirecten biraz bahseder misin?

Kog Universitesi Hukuk Fakiiltesi 1. sinif égrenci-
siyim. Anadolu Bursiyerleri Programi sosyal alan-
da kendini gelistirmis 6grencilere tam burs destegi
saglayarak, egitim hayatinin en blylik adimini Kog
Universitesi’nde attiran bir program. Ve kuskusuz bu
programin en blylk kahramanlari da hayirsever ba-
giscilar. Cesitli sirketlerin 6grencilere burs saglamasi
benim gibi 6grencileri hayallerine bir adim daha yak-
lastinyor. Bu programda benim iyilik perim ING Bank.

How did you become an Anatolian Scholar?
Tell us a bit about yourself and the process.

I'm a freshman at Kog University Law School. The
Anatolian Scholarship Program provides full scholars-
hip to students with a strong social background, and
lets them take the biggest step of their educational
career at Kog University. And the biggest heroes of
this program are doubtlessly the philanthropist donors.
Companies giving scholarships to students makes it
easier for students like me to get one step closer to
their dreams. My fairy in this program is ING Bank.

Peki ya gelecek hayallerin...

En buyik destek¢im ING ailesinden sonra, beni calis-
maya iten faktor hayallerim tabii ki. Hukuk okuyorum
ve ileride avukat olmak istiyorum. Sadece hukuk ala-
ninda degil, her alanda kendini gelistirmis, entelektuel
bilgi birikimi olan bir avukat. Ayni zamanda diinyay:
gezip, farkli kultirler tanimak ve hem ulusal hem de
uluslararasi alanda ihtiyac sahipleri igin cesitli yardm
kampanyalar dizenlemek istiyorum.

Program ile ilgili neler sdylemek istersin?
Genclere kendilerine gelecek igin hedefler belirleme-
lerini tavsiye ederim. Clnki basariyr olusturan “calis-
mak” ve “‘inanmak” faktorleri hayallerle anlam kazani-
yor. Bir hayaliniz olsun, bu hayal ¢cevrenizdekilere “yok
artik!" dedirtsin. Onlar inanmakta glglik cekse de siz
asla yilmayin. Basariya inanciniz olduktan sonra, iyi
seyler sizi buluyor. iste bu noktada ING Bank ailesi
bana hayallerime giden yolu agti, bana inandi. Ben de
onlan asla hayal kirkligina ugratmayacagim ve emek-
lerini bosa ¢ikartmayacagim. Onlara mutesekkirim.

Toplumsal sorumluluk ve goéniilliliik sana ne ifa-
de ediyor?

Sosyal sorumluluk benim icin esitsizlikleri olabildigin-
ce ortadan kaldirmak demek. Sinifsal, ekonomik ya da
sosyal esitsizlikleri. Sosyal sorumluluk bilincine sahip
olmak da insan olmanin en buyik geregi. Beraber
yasadigimiz toplumda sorunlara karsi duyarli olmak,
sadece birey icin degil ayni zamanda toplum igin de
artidir. Kog Universitesi Gondillileri Toplulugu'yla en
son Mardin'de bir okuldaki ¢ocuklarin yilbasi igin is-
tediklerini elimizden geldigince onlara saglamaya ¢a-
listik. Bireysel olarak da sokak hayvanlari igin projeler
tasarlamak istiyorum.

How about your dreams for the future?

After the ING family, my greatest supporter, what dri-
ves me to work hard is my dreams. | study law and
want to be a lawyer in the future. A lawyer who is
not only accomplished in law but intellectually in every
area as well. | want to travel around the world, get
to know different cultures, and organize various aid
campaigns for those in need both locally and inter-

nationally.

What would you like to say about the program?
My advice to young people is, set yourself goals for
the future. “Working” and “believing” are factors that
lead to success, but they are meaningful only when
they are accompanied by dreams. Have a dream that
will make people around you say, “No way!" Even if
they find it hard to believe, never give up. If you believe
you will succeed, good things come to you. The ING
Bank family opened the way to my dreams for me,
they believed in me. And | will never let them down and
never let their efforts go to waste. I'm grateful to them.

What does social responsibility and voluntee-
ring mean to you?

For me, social responsibility is about making inequali-
ties disappear as much as possible — class, economic
or social inequalities. Having social responsibility is
one of the greatest requirements of being human. Be-
ing sensitive about the problems of the society we live
in is important not only for the individual but for society
as well. My latest effort was with the Kog¢ University
Volunteers group — we tried to make the New Year
wishes of the children at a school in Mardin come true.

Individually, | want to design projects for stray animals.
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vASED - K07A PROJES] [
THE KOZA PROJECT |

ING BANK, KOZA PROJESI ILE IMKANI KISITLI
UNIVERSITE OGRENCILERINE SAGLADIGI STA
OLANAGIYLA KARIYER ADIMLARINA DESTEK VERIYOR.

ING BANK OFFERS INTERNSHIPS TO

COLLEGE STUDENTS WITH LIMITED MEANS,
SUPPORTING THEM IN THEIR FIRST STEPS

TOWARDS THEIR CAREERS.

ING Bank olarak yonetim kurulunda da yer aldigimiz
Uluslararasi Yatinmcilar Dermnegi'nin (YASED) sosyal
sorumluluk projesi olan “Koza Projesi’ne destek ve-
riyoruz. 2008'den bu yana Tirkiye'nin en az gelismis
illerinde dogup egitim goren Universite 6grencilerine,
uye sirketlerde staj olanagi saglanan Proje kapsa-
minda ING Bank Ailesi olarak;

» Ogrencilerin bolgelerinden ulasim ve dénis yol

masraflarinin karsilanmasi,

« Ogrencilerin havaalanindan karsilanarak yurtlarina
yerlestiriimesi,

« Ogrencilerin staj stiresince asgari icretlerinin ve
sigorta primlerinin 6denmesi,

» Ogrencilere is giinlerinde égle yemegi, servis imka-
nindan yararlanma hakki,

* Her stajyer icin YASED tarafindan belirtilen 6zellik-

lere uygun mentorlarin atanmasini saglyoruz.

Koza Projesi kapsaminda, 6grencilere farkli bolim-
lerde rotasyon olacak sekilde staj imkani saglyo-
ruz. Ogrenciler, sektérii taniyabilecekleri bolimlerde
farkli alanlarda deneyim kazaniyor.

ING Bank is represented in the International Investors
Association (YASED), and we give our support to its
social responsibility project entitled “Koza Project”.
Students who were born in the underprivileged pro-
vinces of Turkey and continue their college education
there, the Project offers internships in member com-

panies. As the ING Bank family:

* We cover the travel expenses of the students from

their regions,

* We meet the students at the airport and take them

to their dormitories,

* We pay them the minimum wage during their
internship as well as their health insurance,

* We provide lunch and shuttle service on work days,

* We also ensure that each student is appointed to
an appropriate mentor by YASED.

The students in the Koza Project are offered intern-
ships on a rotational basis so that they experience
different departments. This allows students to gain
experience in departments in which they could get

to know the industry.
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BILGE ITMEC

Oturdugu il: Kahramanmaras

Okulu: Adiyaman Universitesi isletme Balim(
Staj: 15-31 Temmuz 2013 tarihleri arasinda
Bireysel Krediler Tahsis Grubu,

1 - 19 Agustos 2013 tarihleri arasinda

Kobi Kredileri Grubu

YASED'in Koza Projesi'nde amag, gelismemis
illerde ikamet edip oradaki Universitelerde
okuyan, Istanbul'u hic gérmemis égrencilere
staj olanagr saglamaktl. Bu projede herkes
eminim kendini ¢ok sansl buluyordur ama
ben ve iki arkadasim daha da sansliydik,
clnkl ING Bank'ta staj yapmak, bitin banka
calisanlarindan ilgi gormek cok buyik bir
mutluluktu. Staj yaptigim boélimlerde bulunan
muddrler ve calisanlar, bilgilerini aktarmak
icin ciddi zaman ayirdi. Artik biliyorum ki bir is
basvurusunda bulundugumda bir adim 6nde
olacagim. Ayrica caligacagimiz kurumu gok ¢ok
dikkatli segmek gerektigini anladim. Sadece
calismak icin ya da parasi igin degil, bir dmar
boyu given ve huzur iginde calisma imkani
saglayan sirketleri tercih etmek gerek. Ben
ING Bank'ta bu giveni hissettim.

Province of residence: Kahramanmaras

College: Adiyaman University Department of
Management

Internship: Retail Banking Credit Allocation Group,
July 15-31,2013

Small and Medium Business Banking Credit Group,
August 1 — 19, 2013.

The aim of the YASED Koza project is to provide
internship opportunity to students who live and
study in underprivileged provinces of Turkey, and
have never been to Istanbul. I'm sure everyone in
the project find themselves lucky, but two friends
of mine and | were especially lucky, because being
an intern at ING Bank and being treated well by all
the people there was a very happy experience. The
managers and employees of the departments | in-
terned in devoted a serious amount of time to give
me information. | know now that when | will apply for
a job, | will be one step ahead. And | also know that
it is very important to make the right choice about
the company where you will work. You should make
your choice based not on salary but on whether you
will have security and peace of mind. | felt that secu-
rity at ING Bank.

ISMAIL DAVUT AKGOK

Oturdugu il: Diyarbakir
Okulu: Harran Universitesi Maliye Bélimii
Staj: 15 - 31 Temmuz 2013 tarihleri arasinda
Medya ve Bitce Planlama Bolumd,

1 - 19 Agustos 2013 tarihleri arasinda Yoénetim
Raporlamasi ve Bitce Grubu

YASED projesinin bize ¢ok &énemli katkilari
oldu. ING Bank'ta staj yapabilmekse ¢ok 6zel ve
anlatmasi zor bir ayricalikt. Bu stajin sonunda
bazi eksikliklerimi daha iyi gorebilme firsati
buldum. Blylk bir sirkette ¢alismanin nasil bir
sey oldugunu yasayarak goérdim; bu ortamda
verimliligin - ve verimli ¢alisma ydéntemleri
konusunda kendimi gelistirmenin ~ dnemini
daha iyi anladim. Her sey insanlarla dogru
ve etkili iletisim kurabilmekten gegciyor. Grup
toplantilari olsun, bire bir iletisim olsun, derdini iyi
anlatabilmek ve karsindakinin sdyledigini dogru
anlayabilmek ok 6nemli. ING Bank'taki stajim,
bitin bu konularda 6zglvenimin artmasina da
katkida bulundu.

Province of residence: Diyarbakir
College: Harran University Department

of Finance

Internship: Media and Budget Planning
Department, July 15 - 31,2013
Management Reporting and Budget Group,
August 1 - 19, 2013.

The YASED project has meant a lot to us. Being
an intern at ING Bank was even more special
and a privilege difficult to describe. At the end
of my internship, | came to see some of my
shortcomings more clearly. | saw what it was
like working at a big corporation, and | realized
the importance of efficiency and improving
myself in terms of efficient working techniques.
Everything starts with establishing the right and
effective communication with people. It's very
important to express yourself clearly and to
understand what others say correctly, be it in
group meetings or one-to-one communication.
My internship at ING Bank contributed to
increasing my self-confidence on this front.
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sergilendi

ING - UNICEF isbirligiyle

Kahramanmaras'ta
okul dncesi egitim 6 2 0 1 8 2 0
merkezi kurulmasina ]

destek verdik GONULLU SAAT
22.820 avro

ﬁr iar Tiirkiye'nin farkl sehirlerinde
yasayan basarili 6grencilerin
5 yil boyunca tiim egitim ve
yasam masraflarini listleniyoruz

750.000.
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Anadolu‘dan gelen 4 8 0
Universite 6grencilerine -

uluslararasi nitelikte staj SAAT \ /
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OUR STORY
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S @‘J , 2 We have conducted The Survey of Saving
“ n ﬁ “ 8|800 Tendencies in Turkey since 2011

PEOPLEJ and with 28,800 people

— |

We are carrying out the survey in 26 provinces 2 6
that are nationally representative
under the Turkish Statistical Institute’s §"<CVINCES

NUTS1 geographic classification

FROM THE 2-YEAR DATA:

SAVINGS OWNERSHIP 12,

19.9% s w s 15.8x _ s ¥t

EMPLOYED ALL INDIVIDUALS 7\ INDIVIDUALS
WOMEN WOMEN WITHOUT 1) WITH
CHILDREN CHILDREN

Once a saver, always a saver
Marmara Region (Istanbul) 12%+

Southeastern Anatolia and
Black Sea Regions (18%)

For rainy days and
near future private expenses Insufficient income and debts
SINGLE SINGLE
"  J womeN | @ ' MEN

18 -24 vears 12.8% 19.9% -
FI' aE -
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— We have been teaching savings for children
*é’: since April 2013

Reached to 8,400 students,
99 schools and
191 teachers in 9 cities

: We designed a long-lasting
We produced Education curriculum for the 3 and

Kits consisted of stories 4% graders in primary school @ @

ww, and activities on savings
[:1

As an end-year gift, we gave 5,000 piggy banks
and the My Friend the Little Lion book written
by Turkey’s famous children’s book author
Yalvag Ural for Orange Drops exclusively
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_“vh ® : ‘ Little Orange Drops pictured savings...

-' The Art Exhibition on Savings pictured
by children was first held in Istanbul and then,

43 ING employees gave Orange Drops travelled 2,721 km to ING HQ in Amsterdam

training in 9 cities

ING CHANCES 1.820

We cover the education and living

expenses of university students coming
FOR CH I LDREN from different Anatolian cities, for 5 years VOLUNTEER
2012 - 2013 | of their college life in Ko¢ University 6 2 0 HOURS
Big support from ING Volunteers for little ones! 22 820
] EUR

VOLUNTEERS

ROC UNIVERSITY o B P
ANATOLISN SCHOEARSHIR Tttt
PROGRAM

750.000 rry

We granted scholarships for successful students!

\ We provided paid internship
YASED = KOZA PROJ ECT opportunities in an international N
company to university students

coming from less developed regions H 0 U RS C .

We contributed to youth career development!
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